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Persil 2012
Persil Expert Launch

* Brand Relaunch- Persil Expert LSP1

* Superior and unique product concept

* Communication support will enable rising brand awareness and
closing gap in image towards main competitor

* Main target to further grow NeS and SoM




How will new Persil EXPERTchange the rules of the game?
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3. The EXPERTDesign

- Premium brand, premium look.

T - New modern brand design, new wave and power field.
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How will new Persil EXPERTchange the rules of the game?

0 0. Concept

Formula

Design

EXPERT 360° Support Package |1




4. The EXPERTSupport

1. Announcer & TV Campaign

2. Strong POS support

6. Complete PR Tool kit
for increasing awareness
to compaction initative

3. Out of Home
media usage
for increasing

| awareness
5. Hard-selling | L
promo offers 4, Print
& advertorials // - \
\Qj : §/




Persil Expert TVC




Persil Expert support: TV Mix
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Persil Expert support: Day part split

DAY PART SPLIT
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Persil Expert support: Special positions
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Persil Expert

PR campaign




Persil Expert PR Campaign
Working breakfast with journalists

« Timing: February 2 2012

* Place: Caruso restaurant

« Reason why: Persil Expert Launch +
Introducing Expert Lady

* Presence: More than 30 journalists




Persil Expert PR Campaign
Working breakfast with journalist

NOVI..PERSILEXPERT" ZA LAKSE PRANJE
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Kompanija Henkel predstavila
je juce novi deterdZent za pranje
vesa .Persil Expert”, ija unapre-
dena formula omogucava uspe-
§no otklanjanje fleka, uz upotre-
bu manje kolicine praska. Ovaj
deterdZent je specifican i po to-
me £to ima manje hemikalija i
pozitivan udinak na zastitu Zivo-
tne sredine.

Novi proizvod u Persilovoj fa-
miliji posebno je dobar u otkla-
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njanju tvrdokornih fleka od voca
i votnih diemova, a sa manjom
koliéinom od 100 umesto 150
grama praska moze da se opere
ista kolicina vesa.

UZ ZIMNICU

Prakthine. Formuisct
L ja Persi Experta oboga-
bena jé dodatnim snzimom za
ubilsnianje flaka, posebno ter-
dokormih od wola | voenlh diz-
movs. Thog kompaketizacie. Per-

sil Expest nije sama |akEl za no-
fanje wed |

njs kolidine
memikallja |
manjeg pako

Novi Persil Expert
Struénjak za pranje veda

Mg Heesrike| precistaa e now Pessd Bt
dieterdbent 1 prange veda 4 nononn kompak! S
lom , Formataciis Persd Experta cbogadens e do
cliEnim drmom 2 uidanjang flaric) byl Jir oG
obar u otkdanjan tedalarnih fisks od veda | vad
raby elbernonh, Mgt Mo U pilang rowa eaetin vl |
maanpe dograny padia m vel 5 manom ga2om od
100 rarma Perid] Experta modermo da samenima | 50
T koG dhugog rekomgakingeg deterdients’
il o aclana Stodil, chresctior sekoon tralvanja
| Aol U kompaingl Heskes, ivand Tail sadstng
lice Persi Experta u Sl prefela e privutnimg soje

ks o e rowg deserddenta: Od kada kork-

stirm Pewsl Expoitrt, wed je blistavo £h, tako &3 nemam
i nikatve dleme oio zhoia pratks ol

FKompanifa “Henkel® predstavila je jufe novi “Persil Expert”, deterdlent Za pranje veda sa novam
kompakt formutom, Sa manjom keliZinarm od 100 gr umesto 150 gr pradka od sada modete opratl ity
kalidinu veds, & da on bude blistave Eist. U pitanju je tehnologija kompakttzacle kaju keristi kempenifa
“Henkel” u profzvodnfi noveg “Persil Expert deterdbenta za pranje veds. Zheq jedinstvene kompakt
formile “Persll Expert’ nije samo lakii za polenje ved uedno Ima | pozitvan utinak na zadtitu Zvatne
sredine 2bog keridtenjs manje koliéne hemikalis | manjeq pakovanja, sacpétila je kempanija “Henkal®.

- Formulactja “Persil Expera” chogacena je dodatnim enzimom za uklanjanje fleka kajl je posebao dobar
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Novi persil ekspert
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Persil Expert Lady columns in magazines Persil

EXPERT

* During February and March, Persil Expert Lady lvana Zarié gave advices on
how to wash your laundry in form of a column in different magazines

* Different texts were published, but they all emphasized compacted formula of
Persil Expert and it's benefits

* Persil Expert columns were published in:
v/ Lisa - columns and competition

v/ Blic ena

v’ Lepota & Zdravlje

v’ Gloria

v’ Grazia
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Lisa competition for Persil Expert Persil

EXPERT

* Persil Expert Lady, lvana Zari¢ gave the award to the winner of the Persil Expert
competition, Milica MiloSevié¢ Meseld ija, in office space of magazine Lisa.

* Milica was the winner of the competition, because she explained in a very creative
way, in a detailed presentation, all the steps required to become Persil Expert.
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Persil Expert

In store launch execution




Persil Expert
In store Launch Execution

KOMPAKTNA SNAGA |

74 15TIBROJ PRANJA

Entry doors

Dosage cups




Persil Expert
In store Launch Execution

Shelf dividers/ WL Currency

Promo ladies / Pallet
wrappers




Persil Expert

PR campaign




Persil Expert PR Campaign
Eko Musketeers

ZA CISTUU BUDUCHOST IAE
NASE DECE NASE DECE
Project “For a clean future for our kids” N
consists of 3 phases: !:snll m!:.-smll

» Phase 1 - poll conducted, among pupils
(Timing: February)

» Phase 2 - Eco musketeers educate
their peers (Timing: March/April)

» Phase 3 — Exhibition of pupils drawings
(Timing: April)




PHASE 1: Persil

EXPERT

Questionnaire about how much kids are aware of importance of preserving
environment

* Goal was to estimate how much our kids (age 9, 10) know about ecology

* In several primary schools, survey was conducted using the inquiry composed out of 6
questions. Results showed that kids know what is ecology, recycling, know the basic
economic concepts and are environmentally conscious, but do not know which are
renewable sources of energy

* Results were summarized and presented to the media by announcement
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CLIPPING Persil

EXPERT

TV Pink
March 9th 2012

i

E DA SAOBRACA I7ME DU BEOGRADA | VRSCA CIME JE PG

TV Studio B
March 7t 2012

TV Avala
March 11th 2012
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PHASE 2: Persil

EXPERT

Considering the fact that the ecological awareness is not on the high level
among the scholars, Eco Musketeers taught their friends about importance of
preserving environment

* In 4 schools
* They performed a play - “Ecological footprint”

* After the show, every pupil got a task to draw something and show its perception of
acting responsible and environmentally friendly
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ECO MUSKETEERS IN ELEMENTARY SscHooL Persil
“SKADARLIJA”

* The first performance was held on
March 9t 2012 and was open for
public.

* In the audience was media, as well
as Persil Expert Lady, who came to
support the Eco Musketeers
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PHASE 3: EXHIBITION OF PUPILS DRAWINGS

* After the first show, Eco Musketeers performed the ,Ecological footprint" in three more
elementary schools in Belgrade: "Karadorde", "Laza Kostic" and "Svetozar Markovic".

* Almost 200 drawings were collected from schools.

* Most of them were exhibited at the Children's Fair, held on April 6th to April 8th 2012,
at the Belgrade Fair.
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PERSIL EXPERT AND ECO MUSKETEERS ON Ppersil
CHILDREN'’S FAIR
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Agenda

1. Brand launch

* Persil Expert

2. The Cases

 Bosch cooperation

« Whirlpool cooperation
* Triumph cooperation
« Grazia cooperation
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Henkel U-W: The Cases




Bosch Cooperation




Persil — Bosch cooperation
Background

Objective: penetration and building brand image via cross branding
activity

Target Group: women, 25-45, full time employed

Scope of Execution: product placement in retailers selling Bosch
washing machines

Short Description: for every purchased Bosch machine, customer
receives Persil tabs gratis supported with leaflets and trade ads




Persil - Bosch Cooperation

* Mechanics:

* Product placement in retailers selling Bosch
washing machines

* Persil Gel, Merix Gel and Perwoll placed on
new i-DOS models specifically designed for
liquid detergents

* Persil Active Tabs placed on the best-selling
models

* Support:
* Presence in retail leaflets and Bosch trade ads
* Bosch logo on Persil TVC




Bosch Cooperation




Bosch Cooperation

| @ BOSCH

WAB 24220
Masina €




Bosch Cooperation
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Agenda

1. Brand launch

* Persil Expert

2. The Best Cases

 Bosch cooperation

* Whirlpool cooperation
* Triumph cooperation
« Grazia cooperation
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Whirlpool Cooperation




i i Whirlzool
So m at - Wh I rI pOOI coo pe ratl o n SENSING;:.I;-}:I.;IPFFERENEE

Background Sdfm at

Objective: penetration* and building brand image via cross branding *
activity -

Target Group: women, 25-45, full time employed

Scope of Execution: project implementation in over 200 white goods
outlets

i
Short Description: for every purchased \Whirlpool ADW machine,
customer receives Somat Multi Perfect 26 tabs gratis (Somat
Express Power), supported with leaflets and promoters

2

* GFK source: Somat penetration in 2011 was 2%

L]




=4
i i Whirlpool
Somat - WhIrIpOOI cooperatlon SENSING THE I:I-:FERENCE

Execution Detalils Som at

More than 200 outlets of white goods are selling Whirlpool ADW machines
(Tehnomanija, Homecentar)

In June, Somat relaunched into Express Power, which was unique
opportunity to be introduced to customers through stores of white goods

Henkel provided 500 pcs per month of Somat Multi Perfect 26 tabs, together
with leaflets used by promoters in outlets

Whirlpool announced activity, through trade leaflets, POSM, promoters, web
banner




c\%vbhitlp‘bol

SENSING THE DIFFERENCE

omat

Somat — Whirlpool cooperation
Execution Pictures
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SENSING THE DIFFERENCE

omat

Somat — Whirlpool cooperation
Execution Pictures
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Agenda

1. Brand launch

* Persil Expert

2. The Best Cases

 Bosch cooperation

« Whirlpool cooperation
 Triumph cooperation
« Grazia cooperation

Slide 44 December 4, 2012



Triumph Cooperation




Perwoll — Triumph cooperation
Background

* Objective: increasing penetration* and creating a strong connection
between Perwoll and fashion

* Target Group: women, 25-45, full time employed
* Scope of Execution: Perwoll and Triumph partners during Grazia
shopping night (in-store sampling, POSM in Triumph outlets, Triumph

endorsement in TVCs)

* Short Description: Participation in "Grazia shopping night" together
with Triumph (traditional fashion event) in October.

* GFK source: Perwoll penetration in 2011 was 11,5%




Perwoll — Triumph cooperation
Execution Detalls

More than 200.000 visitors during “Grazia shopping night”

In order to create a strong connection between Perwoll and fashion, Perwoll
and Triumph became partners and sponsored “Grazia shopping night”

Henkel provided Triumph endorsement in TVCs, in-store sampling, POSM in
Triumph outlets




Perwoll & Triumph — TVC




Perwoll & Trlumph POSM




Perwoll & Triumph — POSM

Triumph ¥ Triumph ¥

Triumph ¥




Perwoll & Triumph — POSM




Perwoll&Triumph
“Grazia shopping night”




Perwoll&Triumph
“Grazia shopping night”




Agenda

1. Brand launch

* Persil Expert

2. The Best Cases

 Bosch cooperation

« Whirlpool cooperation
* Triumph cooperation
« Grazia cooperation
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Perwoll Grazia Shopping Night




Grazia Cooperation




Perwoll Grazia shopping night
Background

* Objective: increasing penetration* and creating a strong connection
between Perwoll and fashion

* Target Group: women, 25-45, full time employed

* Scope of Execution (locations): Belgrade downtown (city center), Nis
Shopping Center, Delta and USée shopping malls — 200.000 visitors
during one night

* Short Description: Grazia Shopping Night is a fashion event
organized by Grazia magazine, during which prices in all shops are
discounted. Perwoll was an official sponsor of the event, during
which consumers could also purchase Perwoll in shopping mall
stores

* GFK source: Perwoll penetration in 2011 was 11,5%




Perwoll Grazia shopping night
Execution Details

* Participation in "Grazia shopping night" together with Triumph

* Several locations: Belgrade downtown (city center), Nis Shopping
Center, Delta and Us¢e shopping molls — 200.000 visitors during one
night

* 30.000 sachets was distributed to the visitors

* Perwoll&Triumph&Grazia POSM

* Grazia endorsement in Perwoll TVCs

* Advertorials in Grazia fashion magazine and special edition

* Perwoll product placement in Grazia magazine




Grazia cooperation

Participation in "Grazia shopping night" together
with Triumph (traditional fashion event) in
October

Perwoll&Grazia POSM

Grazia endorsement in TVCs

Advertorials in Grazia fashion magazine and
special edition

Perwoll product placement in Grazia magazine
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ORALH

magazin




Perwoll Grazia shopping night
Execution Pictures: Joint Advertising
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“Grazia shopping vodic” special edition
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Grazia Shopping night
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Grazia shopping night
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Grazia Shopping night
Usce shopping mall




Grazia Shopping night
Usce shopping mall
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Before saying thank you
http://staging.tbwaitalia.it/Bref/Flushlt/index fake.html
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Thank you!
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