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Trgovac kao prvi kupac

Zasto je potrebna komunikacija sa trgovcem

Trade magazini kao specijalizovan kanal komunikacije
Razvoj trade magazina u Srbiji/regionu

Razvoj oglasnih resenja u Srbiji 2004-2012

Primeri oglasnih resenja u svetu 2012 YTD
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Trgovac kao kupac © STORE

e Zasto je potrebna komunikacija sa trgovcem



Trgovac kao kupac © STORE

* Trgovac je = kupac



Trgovac kao kupac © STORE

* Trgovac je most izmedu kupaca i proizvodaca



Svet : Maloprodaja
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Rast maloprodaje

region 2008 2009 2010 2011 [
Asia 1.262 1.384 1.515 1.661
Europe 1.436 1.381 1.413 1.490
NAFTA 766 790 811 845
South & Central America 306 318 351 395
Africa 149 156 175 196
Middle East 95 102 114 127
Australasia 60 62 63 66

Total




Region: Maloprodaja © STORE

* Srbija / Slovenija

EUR/ 1000

drzava populacija

Srbija
Hrvatska
Slovenija

Crna Gora

9

7,74
8
7
6 5.67
5
4

2.81
3
2
0.86

1
0 ; t

Srbija Hrvatska Slovenija Bosna i Crna Gora

Hercegovina




Srbija: Maloprodaja © STORE

Rast maloprodaje

2006 2007 2008 2009 2010 2011

Srbija 3,86 5,45 6,26 5,91 6,56 7,74

7.74
6.56
6.26
5.91
545
3.86 |||||

2006 2007 2008 2009 2010 2011




Zapadna Evropa: Top 5 trgovaca © STORE

(9 69 mrd EUR

Carrefour

TESCO 59 mrd EUR

V. & & & 4
Schwarz Group 55 mrd EUR

GROUP

MADE TO TRADE. 46 mrd EUR

EDEKA

45 mrd EUR




Centralna i istocna Evropa: Top 5 trgovaca
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GROUP

MADE TO TRADE,

Schwarz Group

Y X5RETAILGROUP

#uchan

MATHHT

18 mrd EUR

14 mrd EUR

13 mrd EUR

9.5 mrd EUR

9.4 mrd EUR



Komunikacija sa trgovcem

© STORE

» Obrazovne institucije, korporacije, konferencije, 1/1, .... mediji

Medij: TRADE MAGAZIN

* Specijalizovan/strucan kanal komunikacije
* Direktna komunikacija

* Minimalna investicija



150 godina
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7 January 2012 www.thegrocer.couk

1862 ~2012

The 150th anniversary
commemorative issue

link: even biggper
than GM story?

22/09/2012

Grocer 13X

164 million pints

===

21/07/2012

As drought bites,
which categories
are most at risk?

513 \v]

1 5;‘09/’20 12

How the glant fmcg
suppliers arv belng
outmanoeuvred

'*"‘37

14/07/2012
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Svet © STORE

SA FRANCUSKA ENGLESKA
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J. AFRIKA NEMACKA ARGENTINA AUSTRALIJA
rUNDSCHAU  TRRLENSu =Y World
j FOR DEN LiBENSM TTEL ANDll Unveiling the

aF Revolution in Hair Care.
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Svet
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J. AFRIKA
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* Trade magazini u Srbiji



SRBIJA: Trade magazini
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InStore magazin
Tiraz: 18.000

== @) STORE

SPECIALAN DODATAK O
MAKEDONSXOM TRZISTU

(PoLIMARKIE

Izdavac: In B2B Media

Progressive magazin
Tiraz: 12.500

PROGRESSIVE

ELSEVE

ARGINNE RESIST X3

TRGOVACKE MARXE CE PRETITI
BRENDOVIMA | POSLE KRIZE?

5

JAROSLAV
STUPAVSKI ARGININ REVOLUCIJA

LOREAL

Izdavac: Crier Media grupa

Market magazin
Tiraz:

wid
Goran

Redzi¢ -~ -

Fruvita

Tems = ‘ )
Privatne "D
robne marke

trgovaca

"h

Zanatlije
bez fiskalnih
kasa

5 NAJPLACENIJE 2ENE @ THGOVING
—————————

Izdavac: BNetwork



Region © STORE

Jedini trgovacki regionalni magazin o robi Siroke potrosnje sa
tirazem od 45.500/mesecno

Slovenija Hrvatska BiH Srbija/ CG Makedonija
= © STOR £* 0 STORE

AT s

Tiraz: 6.000 primeraka Tiraz: 10.000 primeraka Tiraz: 7.000 primeraka TiraZ: 18.500 primeraka Tiraz: 4.000 primeraka
Ljubljana, Slovenija Zagreb, Hrvatska Sarajevo, BiH Beograd, Srbija, Skoplie . Makedoniia
_ _ Crna Gora pie. )
www.instore.si www.instore.hr www.instore.ba www.instore.rs www.instore.mk
O POSTASLOVENIE ABC ABC ABC AQ/ foima

2013 Posebno izdanje; InStore Crna Gora, InStore Kosovo, InStore Albanija
19 19



Trgovac kao kupac © STORE

* Razvoj oglasnih resenja u Srbiji 2004-2012



2004
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Joran Petrovic
vam predstavilya

KUPITE GA!

Cillit Bang
univerzalno sredstvo
za othlanpasge tvrdokoenih medga,

ka0 §to se aalage:
e s

Cisti bez Eﬂ—u
povriine od hroma,
nerdajuceg Colika,
keramicke, plastidne |
staklene povrime.

Marketoiha podesbs

reblames materyal sa POS o
prodags putem promeija

Da Vas svaki dan
postane Happy Day.

z Happy Day svakd dan podinje
¥ avc
U SvakOm pakovang

sok 0d 2.5 kg Najbolin pomorandas

Www, rasch. oG



2004 © STORE

Informacije o
proizvodu

Joran Petrovi
vam predstavha

Cillit Bang
univerzalno sredstvo
7a othlanange tvrdokornih meka,

anu“hgf.
o
e
e Prednosti za
potrosaca
;rvda,uq(rﬂa, [
k:-rla'mn’h, pinline i
Marketinska
podrska
reblames materyal sa POS o
prodass pustem promeija
InformaCija Da Vas svaki dan
H stane Hi: Day.
Cog | o pakovanju postane Happy Day

U SvakOm Dakovangs
sok od 2,5 kg Najbolin pomorandas

Informacija o
i distributeru

Www, rasch. oG




2005 © STORE

Pitajte svog zubara

. Jacobs
USpesnaprica se n

A

Od svog lansiranja, Jacobs 2in1
snatno je doprmeo poved anju
prodae u segmentuy
Coffee mikseva

Irazite drugo misljenje.

Trazite trece misljenje.

Ah, samo napred i traZite dvanaest.

Atraktivna
pakovanja

PR A ]
Rkt (17Msag KLed v
ategore

(Ve pasviete MEAE ¢ JOOT

unl
n
———

Sve vise zubara dirom sveta preporuduje Colgate vite nego druge brandove

Sa dobrem raziogom. Colgate Total 12 je jedina pasta za aube koja spredava 17 oralng

' moblm-pvuuum\utzsul.duwmo(u.'moum(olg*fmdl)nhoodn
imate tim od 12 stomatologa koji brine 0 vama svaki put kad perete zube.

Seova TV sebiama
— /J

“ L T C * e | manerye




2005
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Slogan
kampanje Jacobs

’ JSPESNaIpPrica se ne

Od svog lansiranja, Jacobs 2in1 Novo

snatno je doprmeo povedan|
prodae u segmentu

Prednosti za
potrosaca

.| Informacije

o prodaji

Atraktivna
pakovanja

Informacija

o pakovanju

Pitajte svog zubara.
Trazite drugo misljenje.
Trazite trece misljenje.

Ah, samo napred i trazite dvanaest.

Sve vise zubara dirom sveta preporuduje Colgate vite nego druge brandove
Sa dobren raziogom. Colgate Total 12 je jedina pasta za awbe koja spredava 12 oralnd
problema | prua zastity 12 sat), danju | nodu. Pasta 2a 2ube Colgate Total 12 je kao da
imate tim od 12 stomatologa koji brine 0 vama svaki put kad perete zube

g
Yeova T sebiama
Sraten Ul d w FOMIDICHI™ rdinaCsimy
Owlor e oo aba () vhex e
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IIHDUS [SSENSIS ™

vakim danom sve boljet

Sovo

A
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Aktivna iznutra, vidi se spolja!

Danome Activia s jedinstversm fermento

om Bifidus Essensis pomate reguilsaniu usporenog toka varenja.

BIFIDUS ESSENSIS ™

4;.0 ._7 g

Aktivna iznutra, vidi se spolja!

| t—
Danone Activia je ukusa .,.,'v kofl zahvalupudi posebnim svogstvima . .

edinstvencg miecnog fe nta Bifidus Essensis, pomale prirodnom
regulisanju toka varenja i redava vas 0secaja nadutosti | tedine

Probajte Danone '\CTIV'A

s dodacim
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Informacijeo |0

kampanji i
ACTIVIA

BIFIDUS [SSENSIS™

vakim danom sve boljé!

Aktivna iznutra, vidi se spolja!

edinstverum fermentom Bifidus Essensis pomate regulisanju usporenog toka varenja.

Prednosti za
trgovca

| Marketingka
podrska

Informacija
o pakovanju

ahvalpupudl posebnim svoystvima

c "la B i du; Essensis, pomale prirodnom

50Caa nadutosti | tedne.

T

ACniviA



2007
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profita!

Predstavijame Vam Bambi-Banat slani pregram kojl j sada “
alraktivaije upakevan | keji ce Vam zagaranievati “ holju prodaju!
Ribies, perecs, krekerl, stapiél | trouglici su JA boljeg ukusa |
iznevace Yl vecu pevrazniu nege do sada!
. Pred Vama su neva Yl pakovanja:
Wy g g O g e
W g S
e nf)‘u BT T . 4 R fpadpas oS S M
[ / Kake éeme Vam oemoguciti 3l belju prodaju? |)

Hediabe sadlyngad Fobiaw Mant

Pratime ablncstl

Y4l bolji proizved
za )l bolju proda
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3

A

Informacije o
kampaniji @ .

profita!

4 ) Vam Bambi-Banal slanl pregram kojl j& sada “
Prednosti za [Mismiyiauiaeis Nl voiju prodajut

trgovca i, krekerl, Slapiél | treugliel sy “ heljeg ukuea |

vecu pelrainjy nege de sada!

. Pred Vama su neva Y4l pakevanja:
L JL.

Informacija ﬂﬂ'*“an**
o pakovanju i, e oS BUGL  PWRE MEER Seie e Wi

/] Kake éeme Vam emoguditi Yl belju prodaju? [)
Marketinska ——

- — Feliruw : Mant
podrska “

Fetiaw Mait

. * ' ! bolji proizved "' '
a 3l bolju proda L
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OTKRIJTE VILEDA KRPE
SA PICK-UP PORAMA!

NAWALASUIGISTOCE!

l ' PURACTIVE SUNDER ZA KUPATILO
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OTKRIJTE VILEDA KRPE
SAPI

‘El ! '
|

*N#!M’l’é\@lﬁllél&ﬁ@'fl:‘!

Informacije o

¥ PURACTIVE SUNDER IR KUPATILO
kampaniji

Prednosti za
v v Videnamensha
potrosaca wpe

! © Rastha o o sk o i
l porwme brpa dobie 3
-,
e
* Pichap e orvegatonahs Q0% b siiarye sk e pdepe v
Aeimis WA v ens e s
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Informacija

pda
o distribuciji s
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Pazi, snima se VAS OMILJENIIZBOR

)

CIIARANA

(

N OB
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Informacije o
kampaniji

Pazi, snm — ac.

VAS OMILJENIIZBOR

Prednostl za
trgovca

C
- -
e
1=
_—
c

(

Informacija
o pakovanju
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Sreca je u malim
znacima paznje

OISETTE
AZELNUTS
LAISINS&NUTS

25% GRATIS najneZnijeg zadovolistyal
opunite Vas asortiman ¢ B A

POS PODRSKA - poster, vobler, displeji

25: " |
-

\
B A0 T 2 <A
: . WA - ’ . ﬁ
2. - & e §
ibuter 1a Sebi - Nelt Co. d.0.0. Teli +381 (11) 3779131
z .
' | . A<
i g o, Nopeinije sedeveljove. 1)
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Sreca je u malim

Informacije o ; /c znacima paznje
.o & L & .
b . kampaniji PSRN :
A 3

Informacija [ =
o proizvodu g ity

=
Informacija
0 hovostima

-~

£

Informacija o
POS materialu
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Lo | preodny miely Seler
prouon u wheky | miednm prodvdima
) ol vl procenat popuocie nile

we o nefcieroncie T oy

g Ov %goba

SNAZNA CANA BOJA U KOMBINACIN S
SVEZIM YOCEM CINE NOVO NEXT PRE
PAKOVANJIE UPECATLIIVIIM ¥

happy.. N€ir year!
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Prednosti za
trgovca

Informacije
o kampaniji

— happy.. N€ir year!
Informacija

o distribuciji
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JELEN STRONG

JAKO PIVO

n3%2lC
Lo

¢ APATNGNEL PVARE STUL JOS XONA INOVACKA ZA SHE

FLUE JELEN PVV WAD LIDER NA TRESTUL JILEN PVOJE
N1 PREPOINATURY OOMACT DREND, KOS X0
O MACONANE TRADKUE. A WECHBOORED)
LIN PA PR uCu S5 Now

N STRONG OOLITE PREFOINATLIVG LS

) PRAYT 52 00 NASVALITETNUN SASTO
VA S PITHD | OSVEZMNAILCE, A POS

U PRODAJIOD APRICA U
SLEDECMPAKOVANIMA:

&) Bavaria

Heolland's Premiem Beer

300 GODINA
STAR RECEPT,

SVEZ DIZAJN!

K&M SISTEM DOO
skolsha bb, Nk&d
ol +382 7T8102.504

Wl InfoRKmsistem mo
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JELEN STRONG
JAKO P1IVO

ATNGT PAARE STUT JO5 XONA INOVACUA ZA ST
LEN PV KAD LIDER NA TRSTU, JELEN PIVO JE

Poruka
kampanje

Informacija
za trgovca

Informacija
o proizvodu

U PRODAJIOD APRICA U
SLEDECMPAKOVANIMA:

&) Bavaria

Heolland's Premiem Beer

300 GODINA
STAR RECEPT,

SVEZ DIZAJN!

'Varig"

>

Uvornik z MGory
K&M SISTEM DOO
Skolsha bb, Nk&d
Tol +382 T8 102.504

Wi Info@kmsister mo
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 Instore Regionalna kampanje, oktobar 2012

i
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'Obogatite vasu ponudy* 'Obogatite vasu ponudv*
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3
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po:najslajsih cenah. ponajsladim cijenama. po:najsiadim cijenama. ponajsladim cenamas

e

Usudi se da pokaied Minon.,m s

Usudi se pokazati "I‘i‘“"-m 2y Usudi se pokazati njeinost. ,l:‘:;_‘

InStore Slovenija InStore Hrvatska InStore Bosna i Hercegovina InStore Srbija



Oglasna resenja Jan - Avgust 2012
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Magazin: Progressive Grocer (USA)
Pozicije oglasa: stalna K2 (prva unutrasnja 1/1 strana)

KING OF BEERS»

Ghoiest Hips, R and Fist Boakyy Mt
WORLD'S LARGEST SELLING BEER £

R Akenssor Thacsoh, e I Lois, T UL A 58

L”M& st orgonal all malvead precess wing B

40



oduvecso Januar 2012 Februar 2012 © STORE

THE KING
NEVER LOOKED

"'\ WE JUST BREW IT.

S @ I“‘"\ YOU MAKE IT #1.

Bud Light is still the #1 Brand in grocery chains
all over America.

In fact, One out of every three Premium beers
sold In US supermarkets is a Bed Light.

with the highest household penetration of
any bear, Bud Light sells nearly two times more
than the nearest competitor,

And overall, it sutselis Miller Lite and
+  Cours Light combined.

Give your customers what they want. Stock up on
America's Favorits Beer, Bod Light.

.

or Beg

P e st Pt S g o Mot

Informacija
za trgovca
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P
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oduvecso Mart 2012

April 2012 © STORE

THE KING
NEVER LOOKED

SO GOOD

s

-

D)

@

—ar m—

oot P W cod s g > Mokt
- . e
>

RN,

Kino OoF B8
cmpa o awnmad s

-
Hoarend by reae

Budweiser Congratulates
FMI for Their Outstanding
Contributions and Leadership
in the Industry.

42



2 Maj 2012 Jun 2012 © STORE

Informacija
za trgovca

"'\ WE BREW IT.
@r«'r‘ YOU MAKE IT #1.

Bod Light is the ¥1 Brand i rotsl 1.5 Food

Bad Light salls nearty tWO times more than the sext
closast competitive brand

Bud Light salls nearty two times faster tan sy
cther cormpetitive brand

: Bud Light S81IS MOIE than Miler Lits and Coors Light
(", Bed Light has three out of the top four sackages in
G5 | e brocary chamel, icsing the Top 2

B Searce M kefovcan, Total U3 Food 173 [ Rowpnber 212019
L/c-:‘,'g 3

N ('EREWEGD

Nothing brings people together
like the unmistakable taste
and crisp, clean finish of Budweiser.
It's what we do.

T3 DE LIVES S

) A——— S L B ——__T MATTIR $7% St S, St ® B B
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2 Jul 2012 Avgust 2012 © STORE

Informacija
za trgovca r

"'\ WE JUST BREW IT.
[ ;x\ YOU MAKE IT #1.

Bad Light is still the #1 Brand in grocery chains
all over America.

In fact, On@ out of every three Premism beers
sold In US supermarkets is 2 Bed Light.

UuD IGHT 1

E?OB 53

MUSIC FEBTIVAL

with the highest household penetration of
any beer, Bed Light sells nearly tWO times more
than the nearest competitor,

And overall, it outselis Miller Lite and
+  Cosrs Lignt combined.

Give your customers what they want. Stock sp on
America’s Favorits Beer, Bud Light

L
w Searve Sympdeay(l! Food Total 0 £

2 DAY MIISIC I'ESTIVA!.
1 LEGENDARY PARTY.

Find out how to get on board at
BUDLIGHETPFORTPARADISE.CO

. row .
— - - D L e L

44
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NIVEA =
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NIVEA FOR MEN' Skin Energy Q10
is set to revitalise the male skincare
category with renewed vigour.

NIVEA FOR MEN is the UK’s No.1 male face care” brand, leading the
category, bringing innovation and great skin feeling to the nation's men.

PO ey o MK Rt 2 Py e B
bte mighen. Thud o ant ingut i Can be waibed
ey wi Skin Ewrgy Face Wash God whah s
Ve re pa e by TR 8 WS e

Sicia Treegy Q10
The s Formwan S Eomapy Oom b 4 instondt
e A e e S0, SNG4 ey
Bwing et tely. The st g bonw i bt (3
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Bl e

The Comns Iapecimnt

NIVEAFORMEN.co.uk

BOF se0e
Belersdorf

A pramariona’ Searuse by WTETA 70M MIN

00 YE
NIVEA  FEeLinG
CLOSER

* MNIVEA QWD
* Imew QW proad

New Q10 Firming Body Oll maximises market trend
for 0d3ed beneft oll formulos

New Q10 Pore Refink s appeat
of Q10 to @ new




Kraft © STORE

APPLYING best practice
research and tools
for growth.

DELIVERING sampling and
trial-building vehicles.

FOCUSING on Year 1
launch A&C spending.

®

EMPHASIZING Big Platforms
APPLIIE 0t racnce for big category growth. : ®

AN and Tak
o powh

CONERING o iy ot @
SO ebiden

po—— @© V G=D
Ayl . ® y {

EMPWASIZING By T
V¥ g <stagory goweh .

° * V"'

CMEESY SKILLETS

WERE NOT JUST CREATING NEW FRODUCTS
WERE CREATING GROWTH.

W AN Dy

g Bt for JOL2 Wi Bus on
asa rwe atagory Ieatems 31 Seugnes ta

e

WE'RE NOT JUST CREATING NEW PRODUCTS
—WE'RE CREATING CATEGORY GROWTH.

2011 saw the intraduction of incredibly successful new preduct platforms—
a result of our holistic go-to-market approach, anticipating and meeting
consumer trends, unprecedented product support and your partnership.

Qur Big Bets for 2012 will bulld on this success to include
even more category innovations, all designed to
optimize profitable growth



P&G

© STORE

o P&G Product Innovation

Increase Your Category Sales in Style
with Gillette® Fusion® ProGlide™ Styler™ and
Gillette Fusion ProGlide Clear Shave Gol

Tamget e 9% of men in North Amwrica wih 120l har who Nave Lacl
hav sty reeds with Gilletie Fusion ProGlde Styer and Glete Funon
Prlide Cex thaw Gel Soyer indadm a hande with tremmer bead
Coary hav) Disde, thvree Comb aBlachments, 0rgavcer ard 3 AA Dallery
Shaw gol s derr and nos foaming © sllow oomers 10 see trough e
Prdic when stylng and S aeng

* Levennge the bk through land of the PuGide rand 1o epad your
category and delght cumament
« Déve tade up from bawe PoGde

* Ditve regmen and trade acrom wih thaw gel

Get even more information at
www.pgretailer.com.

Touthing lves, improvieg Fe, ARG~

Ower the past seven years,
PE&G has averaged fae out
of the top ten best seling
non-oods new (ems. Thats
because, we've fooused on
Meeting New ConUmer neect
and dévering category
growth for you

o

0%

Comst 30 White §154
Oloy holemsonel Mo X $49
Scope Outiast System 346

Tde St Releme 139

!

2009
Tide Snd Cam $79
Gilette Vorus [mbrace $51
Roumy Frason 549
Aoways by 186
Secret Fawiess 341

! —

2008
Cramir L&D Syong § 144°
Secwt Clrical Svergh $50
Dawr Plr 349
Cover Gl Lash Bast 345
Tide Pum (mentak $41

=

0w

Motal [xences $154
Tide Smps Pimsres $66
Gan loyd Lpremsomn 66

Cmst Fro-Haaith 361
Fetres Notondbes $6°

* Al ot i slanc
3 Pa s R X000 XK

.o

Increase Your Category Sales in Style

with Gillette® Fusion® ProGlide™ Styler™ and
Gillette Fusion ProGlide Clear Shave Gel

Target the 59% of men in North America with facial hair who have facial
hair styling needs with Gillette Fusion ProGlide Styler and Gillette Fusion
ProGlide Clear Shave Gel. Styler includes a handle with trimmer head,
clean-shaving blade, three comb attachments, organizer and a AA battery.
Shave gel is clear and non-foaming to allow groomers to see through the
product when styling and shaving.

« Leverage the breakthrough launch of the ProGlide Brand to expand your
category and delight customers.

« Drive trade up from base ProGlide.

« Drive regimen and trade across with shave gel.

Get even more information at
www.pgretailer.com.

Touching lives, improving life, PeG”
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PP category update category update

PARTNERS /- GROWTH ice cream e cooking sauces

best sellers best sellers

grow your == Stir-up your

itC)e Crear?%asls/s D = cooking sauces
y-o2 g sales by 25%

200 proved to be & good year kor lon cream even
WITROLE & surmmier of Qood weather This peir, with Uk Bens St & Sour 5009
IANOF NS St 35 the Golden Jubike and the Cooking Ssuces are b by Ingrechent In providng »
Clympics attracting more Brits and oversens wsitors 1o mesl for tomght’ solution Site these nest to releyant
hobday in the UK, it = prechcted that sduk and premiom PrOAUCTS SUCh Be fresh mest o pasts to make It easy
1on cream beanch. will continue to grow Retalers need 10 Your Customens 10 Snd wiat Thiy need Ocknia Bakogress %009

1o Aliract P ng trace by uwng pavement signs, Mags Ochria Bakogress Lignt 5009
AN wWase B CuUtshde Th STOM: to Show that Ty sl u Site your fixtare close to other “Meal for

ey g ““ ’° e
wel 35 thoee already looking for an loe cream. Divide your sauces fixture Into type le, wet
A o or dry and then by country of origin
u Use best seBers lists to Identify 2 core range Smaties Pow Up
that will meet modt shopperns” expectations - Loy Cromarran Tormets & Ol 2505
=T ==
Put your fronzer mear the til with other country of origin Loyd Crommran Torato & Gall 3509
o

ks Ben's St & S s ot

Hallye

rncer Rag Trad bional Peste 1auce 5009

be. Orlental, itallas, NMexican Sacks Basd Pt 1105
i s 00 38 ot ectones

Ketp your cabinet cleas and tidy and uie
POS to deyw attention to it

i=dlan

Place sbsces hear the products they
accompany - like paita, rice or noodies Pabaa Ticon Maake 5009
Pt Korma 4007
recommended layout for
shimling maxivision 12 basket cabinat

Placing more thas ose variant in 3 basket
can reduce sales by 10%

C CC

Choe Smacks expert advice
from the retailer

expert advice ! : ; advisory panel
from the retailer r—
advisory panel ; . f—

Kies your ioe craam cabasat for 3 et for tonight', 50 S10cking cooking =

dean, unchuttired and alongudda otfvar ems such A st wod rice (s w0

rogulinly ditrostiod, as Sho oers are xsly sy ; COOMUNY Nt %0 be miszed. To Inc oA Co0RINg
e oream fre

re. Make SURE you manem ke and - suce sl Lve the Partners for Growsh best selers Ihts

30d top DS 30 eneUne that you Stock 3 range that mests

leat onoe B peat Stock mutl-pecks of o

cuvioman’ neadh.
sepaarntely with froden desserts so they dont detract fram
ourchases.

more information, ang plancgrams
partnersforgrowth.unilever.com

For meea plancgrams dsit our webssite

for mare plancgrams visit our website
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ZERO-CALORIE, ZERO-CARB, ZERO-SUGAR WINGS.
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/WORLD OF NATURE

In 3 Sorten um die Welt

A FLIGHT OF EXCELLENCE
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Zakljucak O STORE

Trade magazini - specijalizovan kanal komunikacije

Na Zapadu komunikacija postoji 150 godina, kod nas 10 godina
Trade marketing & marketing tim

10 = 150

Kreativnost oglasnih resenja

Oglasavanje u trade magazinima
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* Srbija

« Slovenija

* Hrvatska

- BiH
 Makedonija

=~ () STORE

ZA CISTE IN
BELE ZOBE
PO VSAKI XAVI

%
i

n ; :I;
it

i
z;i I\

e

I
i

/=i

o

|

}I
i

Hvala®©

52

- R e
—— pe—— e



